Circular design tool 5
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Goal Instructions answer the research questions.The Compatibility

The aim of the research plan is to formulate a clear
research objective, research questions and activities
to gather input to move towards the circularity
ambition. The implementation of the research plan
will result in a better understanding of the
user/client’s objectives, needs, (consumer)
behaviour, the nature of the problem to be solved,
the context, the root causes or the stakeholders

1. Formulate a clear objective for the most common research methods are
research, including a challenge and listed next to the table.
what knowledge you need to solve the 4. Define the target groups (users and
challenge. other ecosystem stakeholders) you are
2. Next, formulate 2-3 research researching under each method.
questions that will allow you to move Specify the profile of each target group.

towards your goal. 5. Agree on a realistic timeframe for the

Tools 1, 2 and 4 provide input to the formulation of the objective and the
questions of the research plan by posing the question ‘what do we not yet
know?’. Tool 3 provides input to define the target groups to be researched.
The research plan provides a solid basis for tools 6-8.

Additional materials: Research process/How to conduct an observation?/
Working on sources (see 1.1: Upgrading an existing information package)

3. Choose the appropriate methods to activities. : : -
involved, depending on the purpose of the research. pprop Source: Adapted from various sources of HI advisory
@ User interview . )
= Aim of research:
=) Benchmarking
Research questions Methods Target group (role, sector, Time

@ Observation

area of activity)

Research question 1

@ Desktop research

Research question 2

“~) The most important part of

Z designing a research plan is to get
the focus and scope right. Don't
go into too much detail (yet)!
Consider your team's time and
capacity to actually implement
the research plan. For example,
one interview, from finding the
interviewee to synthesising
insights, takes on average 6-8
hours.

Research question 3
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